
 

 

 

 

POSITION TITLE:  Visual Producer 

RESPONSIBLE TO:  Brand and Engagement Manager 

LOCATION:  Melbourne 

GRADE:  4 

SALARY (FTE): $79,086 ($71,897 salary + $7,189 10% superannuation) 

STATUS:  Permanent, full time 

HOURS: 37.5 hours per week (1.0 FTE) 

 

The Australian Conservation Foundation is Australia’s national environment organisation – over 

half a million people creating a world where forests, rivers, people and wildlife thrive.  

A handful of people formed ACF 50 years ago when mining first threatened the Great Barrier Reef. 

Now the ACF community has grown into a powerful force for nature.  

We bring together people from community, government and business. Our community advocates 

against pollution and destruction, and for our living world. We hold decision makers to account. 

We champion big ideas and find common ground with unlikely partners.  

We love and protect the web of life right across our continent, from the Kimberley to the reef, down 

the Great Dividing Range to Tasmania’s forests. 

People power our campaigns. We are proudly independent, non-partisan and funded by donations 

from our community.  

 

DEPARTMENT PURPOSE 

The Visual Producer is part of the Brand and Engagement team within the Engagement directorate. 

The Engagement directorate leads, delivers, or co-ordinates:  

 

• Supporter growth and care, and oversight of ACF’s engagement of members, donors, 

advocates, and partners. 

• Brand and reputation, message testing, framing, media, and community mobilisation. 

• Engagement activities including community mobilising, media, digital, social media, 

organisational events, and publications. 

 

The Brand and Engagement team is responsible for developing, and delivering ACF’s brand and 

supporter communications products, developing and managing our member community, 

facilitating events, and building strategic partnerships.  

 

The team also assists the CEO and People and Culture Manager with organisational 

communications. The team ensures ACF delivers exceptional quality engagement and care to our 

supporters consistent with ACF’s brand. 
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The Brand and Engagement team sits alongside the Communications and Mobilisation team which 

leads ACF’s day to day to engagement activities, and the Media Advisers who manage ACF’s media 

activities. 

 

 

 

 

 

 

 

 

 

 

POSITION PURPOSE 

The Visual Producer is newly created role that is critical to managing ACF’s visual identity and 

ensuring ACF is delivering creative fresh, innovative and engaging design solutions and mange 

design production at ACF.  

 

KEY COLLABORATIONS 

The Visual Producer reports directly to the Brand and Engagement Manager and works 

collaboratively across the engagement directorate including the Communications and 

mobilisations and Media teams. This role also works across the organisation with both the 

Campaigns and Fundraising directorates and manages external contractors, suppliers and 

volunteers. 

 

KEY RESPONSIBILITIES 

The Visual Producer role is a critical new role responsible for delivering ACF’s visual identity and 

design and production requirements. The key responsibilities of this position are: 

Design and creative communication: 

• Help ACF tell amazing visual stories that inspire individuals and communities to take action 

to further ACF’s change strategy.  

• Design and produce a broad range of engaging, high quality digital, social and print content 

that communicates ACF’s campaigns and change strategy and contributes to integrated 

supporter journeys across multiple channels. 

• Develop creative concepts to ensure ACF campaigns are effectively communicated in 

compelling ways consistent with ACF values and brand.  

• Contribute to creative development meetings and undertake briefings to ensure a robust 

creative briefing process is in place. 

• Keep-up-date with emerging design trends and technologies to maximise design quality. 
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Brand  

• Provide advice and guidance to colleagues around ACF’s visual identity and brand 

guidelines.   

• Ensure all visual content is consistently on brand, meets the brief and has strong 

communication and engagement objectives. 

• Maintain ACF’s brand and visual identity guidelines and brand assets.  

Production  

• In collaboration with the Content Producer develop processes, practices and guidelines to 

streamline and prioritise the design workflow 

• Coordinate suppliers including photographers, graphic designers, print production and 

other creative services.  

• Undertake print coordination, including ensuring consideration of sustainable printing 

solutions for print collateral outputs.  

• Coordinate the distribution and supply of ACF marketing collateral and publications. 

Photography and visual assets 

• Develop ACF’s photographic strategy and processes to ensure vibrant, bold, authentic and 

high-quality imagery is consistently used in all ACF communications. 

• In collaboration with the Content Producer oversee ACF’s photo library to ensure it is an 

effective resource for all staff and that ACF is meeting its legal obligations (i.e. managing 

license agreements and contracts). 

• Establish and maintain effective artwork storage and archiving processes. 

Other 

• Observe the safe working practices and as far as you are able, protect your own and others’ 

health and safety 

• Other duties as requested by the manager. 

 

KEY PERFORMANCE INDICATORS 

The performance of the Visual Producer will be evaluated through an annual Performance Appraisal 

to be conducted by the Brand and Engagement Manager. Key performance indicators will include 

quality, timeliness and impact of content produced, and the extent to which content inspires action 

from members, supporters and the community. 
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KEY SELECTION CRITERIA 

1. Professional graphic design skills and demonstrated experience using Adobe Creative Suite 

including InDesign, Photoshop and Illustrator (essential)– with a portfolio of graphic design 

work across print and digital 

2. Experience in developing and managing design production and workflow processes including 

print production processes and preparing finished artwork for print, web and digital. 

3. Apt at interpreting and actioning highly creative ideas and finding innovative design solutions 

to communications and marketing problems.  

4. A solid understanding of branding and identity and how they apply to creative concepts.  

5. Proven ability to work to a high standard with an eye for detail, working under pressure to strict 

deadlines, and managing many tasks simultaneously. 

6. Ability to quickly troubleshoot design issues, develop, learn and manage new systems, and a 

‘can-do’ attitude. 

7. Works effectively with some autonomy and accountability; self-motivated and can demonstrate 

initiative.  

8. Desirable: tertiary qualifications in graphic design. Experience in applied design thinking 

 

 
 

  





 


